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Conceptual framework Discussao tedrica

* Proliferation of material goods * Proliferacao de bens materiais
Miller (2013) calls “stuff” for what Miller (2013) chama de “coisas”
we do and how this “make us” as que fazemos e que nos fazem.
well. e Cultura de consumo

* Consumerist culture (Featherstone,  (Featherstone, 1995): (1) expans3o
1995): (1) expansion of capitalist da producdo capitalista, (2) acesso
production, (2) socially structured socialmente estruturado, (3)
access, (3) emotional pleasures of prazeres emocionais do consumo
consumption (aesthetics). (estética).
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Conceptual framework

 Agamben (2009): cell phone as a
technological and power device.

e Fausto Neto (2008, p. 90):
mediatization “results from the
evolution of media processes that take
place in industrial societies”. From a
“media society” to a “ongoing
mediatization” society.

e Braga (2007), Vilso Santi (2018),
Hjarvard (2015): mediatization.

Discussao teorica

 Agamben (2009): celular como dispositivo
tecnologico e de poder.

e Fausto Neto (2008, p. 90): midiatizacao
“resulta da evolucao de processos
midiaticos que se instauram nas
sociedades industriais”. De “sociedade
dos meios” para uma sociedade “em
midiatizacao”.

e Braga (2007), Vilso Santi (2018), Hjarvard
(2015): midiatizacao.
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Research object and
data collect

e Experience 50+ and cell
phones.

e Qualitative research.

* Collecting data: digital form
distributed via social
networking sites, in November
2019.

e 44 valid responses.

Objeto de pesquisa e
meétodo de coleta

* Experiéncia 50+ e telefones
celulares.

* Pesquisa qualitativa.

e Coleta: formulario digital
distribuido via sites de redes
sociais, em novembro de 2019.

* 44 respostas validas.

o

O_|V Seminario Internacional de Pesquisas
O~ em Midiatizacao e Processos Sociais

(o)



Sample Caracterizacao da

characterization amostragem

* 44 people from 51 to 76 years old. * 44 pessoas de 51 a 76 anos de

* 74.4% were female (33 people). idade.

e 45% earn up to 4 brazilian ¢ 74,4% do sexo feminino (33
minimum wages (20 people). pessoas).

» Sample with high formal * 45% ganham até 4 salarios
education. minimos (20 pessoas).

* Pard, Amazonas e Amapa * Amostra com alta educagao formal.

(brazilian states). e Pard, Amazonas e Amapa.
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Results: possession of devices
and internet use motivations

* Have notebook or desktop: 72.7%
* Have cell phone: 100%

“because the job required it”;

“it is necessary to update yourself”;
“not to be left out”;
“because family and/or friends
demanded it”.

Resultados: posse de meios e
motivacoes de uso da internet

* Tém notebook ou desktop: 72,7%
e Tém celular: 100%

“porque o trabalho exigiu”;
“@ necessario se atualizar”;
“para ndo ficar de fora”;
“porque a familia e/ou amigos
exigiram”.
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50+: mediatized
experiences

* Online shopping: 68.2%

* Online shopping without
help: 74.4%

e Use of banking applications:
70.5%.

 When they need to, they
usually would ask children or
spouse for help.

50+: experiéncias
midiatizadas

* Compram via internet: 68,2%
e Compram sem ajuda: 74,4%

e Usam aplicativos bancarios:
70,5%.

* Quando precisam de ajuda:
pedem aos filhos ou conjuge
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50+: about cell phones 50+: sobre celulares

“It is another life, parallel. You can “E outra vida, paralela. Pode-se ouvir,
listen, talk, resolve issues - the most falar, resolver pendéncias - as mais
diverse of them. ” t diversas.”
“I think it makes people's lives a lot “Acho que facilitam bastante a vida da
easier. It's very necessary! ” gente. SGo bem necessarios!”
"To set up the cell phone." “Configurar o telefone celular.”
“Updates that make handling difficult.” l “Atualizacoes que dQ‘iCU/tGm 0
manuseio.

“Poor durability of the devices”. . . .
Pouca durabilidade dos aparelhos”.
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